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To Succeed at Customer Success, Hire Technology Laggards Sign in | Get started |

To Succeed at Customer Success, Hire

Technology Laggards

Maya Capur
Jun 19,2018 - 5 min read w 0B K [

Customer Advocacy translated into a few very specific qualities that my
team leads and I sought out while building out our team at Google:

» Is this person a technology laggard? Why? Because, in my experience, the
answer to this question 1s the same answer to this key question: Does this
natural empathy towards users and their issues? In the tech

bubbles that we often live in, it 1s too easy to assume a level of tech literacy

person have

of our users that is unrealistic. This is because even us non-technical types
in tech bubbles have a tech literacy level that is greater by far than the
average user and realizing that is the first step in building out a team of true
customer advocates, So, if we have, let’s call it an “unconscious bias
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Lorem ipsum dolor sit
amet, consectetuer
adipiscing elit, sed diam
nonummy.
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Euismod tincidunt ut
laoreet dolore magna

aliguam erat volutpat.

Ut wisi enim ad.
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MANUFACTURE

Laoreet dolore magna

aliguam erat volutpat.

Ut wisi enim ad minim
veniam.
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DISTRIBUTOR

Ut wisi enim ad minim
veniam, quis nostrud
exerci tation ullamcorp-

er suscipit.

RETAILER

Ullamcorper suscipit
lobortis nisl ut aliquip ex
ea commodo

CUSTOMER

Duis autem vel eumn
iriure dolor in hendrerit
in vulputate velit esse

consequat. molestie consequat.

Source: Freepik, https://jp.freepik.com/vectors/infographic
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Al Value added Process

loT DX growth and CX People

5G well-being Management
AR/VR Assets
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