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SEZ BRTIFIVEI X THRE ~HEOBRERSE (B - L=

B - UMEEMTSEF TR, MEE. BARM. BERMNRAFOBALHEE., XF—Y, B, KRE, B, =kEF
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Index #  Metric e Data source HEAEE
BA-EER | 1 [Culture 1 Creative goods exports TYTAT 4Ty X0t Exports of creative goods (UNCTAD's Creative Economy Report categorisation) relative to the size of the economy. The Good Country Index
2 |Creative senvices exports IYTAT4TY-E RO Exports of creative services (accoding to ITC's "trade in services” categories 10 and 11) relative to the size of the economy. The Good Country Index
3 |UNESCO dues in arrears as % of contribution 1A ZINOFHEERE UNESCO dues in artears as percentage of contribution (negative indicator) The Good Country Index
4 |Freedom of movement, ie. visa restrictions CEREE Number of countries and territories that citizens can enter without a visa (according to Henley & Partners) The Good Country Index
5 |Press freedom Freedom of the press (based on mean score for Reporters without Borders and Freedom House index as a negative indicator). The Good Country Index
Global perceptions of each nation’s heritage and appreciation for its £CEff ARV, XEEE (2047 B08HLLED2020NIF Y T 4 v EEEE,
Il |Culture & Heritage 6 - Anholt Ipsos Nation Brands Index
contemporary culture, including film, music, art, sport and literature. [GREXAOFEOHEFH > OEIR "N1BEDEEDH 54 NODBI(EM, #B), HE)CHDETITA by L TAYD AFYR BT7UN, AVF, T TlE, NI EEREER
I [Culture 7 [Total number of tourist arrvels EtEoR UN World Tourism Organisation THE SOFT POWER 30 RANKING
Average spend per tourist (total tourism receipts
g | eroBespendpertourst e ecep BAEINLLY UN World Tourism Organisation THE SOFT POWER 30 RANKING
divided by number of tourists)
9 [Number of films appearing in major film festivls TERERICRIET S REDH Various THE SOFT POWER 30 RANKING
. (Gorkana Media Database / Foreign
10 |Number of foreign correspondents in the country EAONERTEDH THE SOFT POWER 30 RANKING
Correspondent Associations / Various
11 |Number of UNESCO World Heritage sites 13 ZIDEREEOK UNESCO Statistics THE SOFT POWER 30 RANKING
12 |Annual museum attendance of global top 100 5% by 710000 LTV B9 The Art Newspaper Review Number 289, April 2017 THE SOFT POWER 30 RANKING
13 [Size of music market BRI IFPI Global Music Report 2017 THE SOFT POWER 30 RANKING
14 [Number of top 10 albums in foreign countries AL 7107 LK IFPI Global Music Report 2017 THE SOFT POWER 30 RANKING
15 |Olympic medals (Summer 2016 / Winter 2014 FYvEy s AL NVESH (01658 014F4) International Olympic Committee THE SOFT POWER 30 RANKING
16 |FIFA Ranking (Men's) FIFAS v %> 7 (B7) THE SOFT POWER 30 RANKING
17 |Quality of national air carier REMRAL OB THE SOFT POWER 30 RANKING
18 |Michelin starred restaurants Y25V EROLALS VH THE SOFT POWER 30 RANKING
19 |Power Language Index (PL) RT=Fv =4 F 92 (PL) *SEEBOEEY THE SOFT POWER 30 RANKING
1THEOEAKTE. DEHSNEHEORBTE KB, 774, 7390, T Fv. A0, AXUR, F4Y. 7572, O3
W [HERITAGE&CULTURE 20 |Historical paints of interest T BRUAROBAE, FREOSHLENFORATE (K&, 7 TN TIRIT AR 772 B e tureBrand County Index
7. b3 mT7YH VAR AV F FE. 24, BRA-ZF5U7)
. - HRITHEDBARITE, AREORH250LHKOBERE CRE. hF4, 77V, TAEVFY AFYa AFUR FAY, 757 AY
21 |Heritege, art & culture ek, e v EoE ! = 77 7 FutureBrand Country Index
7. b3 BT7Yh UAE AV, HE &4, BEF-Z+5YT)
- HRITHEDBNKITE, Hi 2,530 BE RE. 7F4, TIVN, TAEVFY 2EVA AFVR FAY, 75VA, AY
22 |Natural Beauty BA0% TR mRETEE =7 7 7 7 7 IFutureBrand Country Index
7, bra, B77UH UAE 4V F, RE, 84, BRF-2b7U7)
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BASB T, HRE~ORKBOOESL, BARKy b OXRE, KITHOEEE - REEIC K3 ERIFE,

55 index 4 Metric WE Data source SRS
The level of Inferest in visiting a country and T207 Bl 18mAL
e I [Tourism 1 € g 0158 X _ Anholt Ipsos Nation Brands Index
the draw of natural and man-made tourist attractions. sz osmor 9IRSy IL TAY R AKYR BTTUA A K TIIRTI
v [TOURISM (GOODS & SERVICES) | 2 |Appeal - IMD. World Economis Outlook. World Economis Forum, FDI Y 75 — % £ E151 Brand Finance nation brands

3 |value e - IMD. World Economis Outlook. World Economis Forum, FDI Y 75 — % £ E51 Brand Finance nation brands

4 [infrastructure 4v75 - IMD. World Economis Outlook. World Economis Forum, FDI Y 75 — % £ E51 Brand Finance nation brands

5 |openness Attt - IMD. World Economis Outlook. World Economis Forum, FDI Y §7+5 — % £ E151 Brand Finance nation brands
TERITAEOR . DENSNENROEARE (RE. hT A, F590. ThEv T v A %o AFVR. FA7. 7507 %

P — 5 vatwe for oy ERTAROBARTE. A ORI S0ENRORERE CRBL h7 2. 7500 TAE T2, ARV ARVA PV, 757A ay |t

7. bAI BT7UA UAE A¥F, BE S4. BAF-Z+5U7)
TERITAEOBARGE. BREOBHLSNENRORARE CRE. 775, 7590, TAEYF>. A% ARIA. FA7. 7557, 0%

7 [Range of Attractions FutureBrand Country Index
7. b2 BT7UA UAE A¥F, E 54, BAF-2+5U7)
TERIAEOBARGE. BREOBHLSNENRORARE CRE. 775, 7590, TAEYFo. A% ARIA. FA7. 7554, 0%

8 [Resort & Lodging Options . FutureBrand Country Index
7. b BT7UA UAE A¥F, E 54, BAF-25U7)
TERITAEOR RREOBH2SNENRORARE CRE. 77 4. 779/, AU 77, A% AFUR, FA7. 777, A3

9 [Would Like to Visit for a Holiday kB s LComNE E BIDBARITK, AMKO AR2SOLTROMAME (KM AFH, TIVN, FAUY T, S522, AFUR, KAV, 77 7 |FutureBrand Country Index
7. b2 BT7UA UAE A¥F, BE 54, BAF-25U7)
TERTHEOE . DEN2SNENRORAME CRE. HTX. 750, TR F . AFDa. AFVR. FA7. 750X, A%

o oo - ERTAHOBARTE. AREOATLSVENRORERE CREL h7 2. 7500 TAE T2, ARV ARVA PV, 757A ay |0t

T, b3 BT7UN UAE A F. PEL &4, BEF-XFIUT)
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B« Y—EXSE TR, EmoFEECmE. A, BARRICRIERIFE.

58 Index 4 Metric HE Data source HRHES
FTNGEN PRTLONENRORERE (RE. BT X, 7500k, TLE T . AR a AR DA FA7. 750 R Y
f@- -2 | | [MADEIN 1 |Authentic Product msoEEE # H2SS0ENROREME (R e T z i " |FutureBrand Country Index
Uh, UAE, 4~ F, $E, 24, BFEF-Z+7U7)
AT SNEN RO RARE (RE. 7T K. 7500, FAECT v ARv A ARVR. FAU. 757 A A%
2 |High-Quality Product s 0mens PAN2SNANROREME (RE I T T Z3 77% 2« B¥ e tureBrand Country Index
7. B77YUh. UAE 4> K. hE. 4. BAF—2+5Y7)
TERITAEOBARGE. DA SNENROERRE (FE. 7T 5. 7790, TAEC T, A%o A ARV FAV. 7757, A%
3 Junrave Products I ERITHROBANG S, BRAGAN. VN ROBARE OB, 775, 7500 78077 ART A ARIA FA7. 7573 5y |t
A2 K BE 24, BAF=ZF5UT)
AT SNEN RO RARE (FE. 7T R, TS50, FAECT o ARv A ARVR. FAU. 750 A AY
4 [Buy Products Made In PEPY e RO BH250HROH Gkl T 7 e " |FutureBrand Country Index
. AV F, @, 24, BAF—-Z+FUT)
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g Index #  Metric HE Data source HRAEE
The power to attract people to live, work or study in each country and . i .
P peop ’ VI SBEAORE. F. WPEAP, 2FUTAATTA (205 OISR EO024NIF 5 1 VEEEES,
s - I |investment & Immigration 1 [how people perceive a country's quality of lfe and business [Anholt Ipsos Nation Brands Index
RRBHEADE 20185 0 EROTY 4 Y ANOEEES, 5l HRCHHETITA iy 7L, TX A AFUR HT7Uh AXF. F7ILTE AR-REEES
environment
Public opinion about national government
competency and fairess, as well as its perceived commitmentto  [EORENPATICET BHHAP. TA. BR%, E#. |20, OISR ED2020A1=4 > 5 4 ¥ WEE £,
Il |Governance 2 X [Anholt Ipsos Nation Brands Index
[global issues such as peace and security, justice, poverty and the &1, Bt & #AHEHE~OBS 20185 DEENT > 54 Y ADDEIE S, B3l HENCHHETITA iy s L, 74 UH AKUR WT7Uh > F. F7 I AR REEHD
environment
il |Government 3 [Human Development Index score bSO 23T UNDP Human Development Repo THE SOFT POWER 30 RANKING
4 |Freedom House Index score FY—LLADRL ¥ Fy s RRAT Freedom House THE SOFT POWER 30 RANKING
5 [Number of think tanks in the country vvos 0N McGann, J. (2017), 2016 Global Go to Think Tank Index Report THE SOFT POWER 30 RANKING
6 |Gender Equality Index score AR T UNDP Human Development Report THE SOFT POWER 30 RANKING
7 |Economist Democracy Index score T2/ 33 FREZEEY Economist Intelligence Unit THE SOFT POWER 30 RANKING
N Hassan, M & Scheider, F (2016), Size and Development of the Shadow Economies of 167 Countries Worldwide: Updated and New Measures from 1999 to
8 [Size of shadow economy as a percentage of GDP S K= I3/ 2 -0GOPIHT BEIE s THE SOFT POWER 30 RANKING
9 |Homicides per capita LASE ) ORAREE World Bank THE SOFT POWER 30 RANKING
10 |World Bank Voice and Accountability Index score ERBEERL T AT S EYFERORTT World Bank THE SOFT POWER 30 RANKING
11 Capital punishment carried outin 2016 20165 DT [Amnesty Intemational THE SOFT POWER 30 RANKING
12 {Income inequality - gini coefficient Fra TS - ool World Bank THE SOFT POWER 30 RANKING
F7 75 LOBRA S5 7 ABU R
13 |World Economic Forum Trust in Government Index score. AR g =T LR AT \World Economic Forum THE SOFT POWER 30 RANKING
.
14 |Press Freedom Index score 7L REBERR Reporters Without Borders THE SOFT POWER 30 RANKING
15 |World Bank Government Effectiveness score e RETHEOTIER T World Bank THE SOFT POWER 30 RANKING
World Bank Good Governance Regulation Quality .
16 ERBEOT Y KA RRHRER T World Bank THE SOFT POWER 30 RANKING
score
17 |World Bank Good Governance Rule of Law score SRR KT SRR DT ORA World Bank THE SOFT POWER 30 RANKING
vV [Enterprise 18 Global patents filed (percentage of GDP) 1Rk & 70— S LSEK (GDPISHT B 812) World Intellectual Property Organization / World Bank THE SOFT POWER 30 RANKING
19 |WEF Competitiveness Index WEFs24 i World Economic Forum THE SOFT POWER 30 RANKING
United Nations Conference on Trade
20 |Foreign direct investment as percentage of GDP GDPICH T 2 A MEERE ! " THE SOFT POWER 30 RANKING
and Development Statistios / World
21 |Heritage Economic Freedom Index score ATy o R 2017 Index of Economic Freedom THE SOFT POWER 30 RANKING
22 |Corruption Perceptions Index score AR R 7 Transparency International Corruption Perceptions Index 2016 THE SOFT POWER 30 RANKING
23 |R&D spending as a percentage of GDP GDPIc &0 BHRBRROTIE World Bank THE SOFT POWER 30 RANKING
24 |Global Innovation Index score: D e | The Global Innovation Index 2016 THE SOFT POWER 30 RANKING
25 |Number of SMESs as a percentage of labour force working in SMES (3518 0>ef /b sk International Finance Corporation THE SOFT POWER 30 RANKING
26 |World Bank Ease of Doing Business Report ERETERBEEOMEL World Bank THE SOFT POWER 30 RANKING
27 |Unemployment rate as a percentage of labour force Eesd World Bank THE SOFT POWER 30 RANKING
28 |Hi-tech exports as a percentage of manufactured exports A 7 BEROH% World Bank THE SOFT POWER 30 RANKING
29 |Log of business start-up costs as a percentage of GNI per capita IAS7UGNICH 2 FEFEIZ FOFE World Bank [THE SOFT POWER 30 RANKING
VI |SOCIETY 30 |Corruption LR + IMD. World Economis Outlook, World Economis Forum, FDI b #5+7 — % & 42515 Brand Finance nation brands
31 |Judicial system + IMD. World Economis Outiook, World Economis Forum, Brand Finance nation brands
32 |Security okl Fq + IMD. World Economis Outlook, World Economis Forum, FDI ¥ Brand Finance nation brands
33 |Image + IMD. World Economis Outlook, World Economis Forum, FDI ! 5t — % %4851/ Brand Finance nation brands
34 Quality of life ~ IMD, World Economis Outlook, World Economis Forum, FDI ! #:5+7— % %451 Brand Finance nation brands
35 |Corporate Ethics exmm ~ IMD, World Economis Outiook, World Economis Forum, FDI ! #5t 7 — % %4351 Brand Finance nation brands
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55 Index 4 Metric WE Data source HEWER
s - VIl [GOVERNANCE (INVESTMENT) 1 [Regulation el + IMD. World Economis Outlook, World Economis Forum, Brand Finance nation brands
2 [Taxation Er + IMD. World Economis Outlook, World Economis Forum, Brand Finance nation brands
3 [infrastructure 175 - IMD. World Economis Outlook. World Ecanomis Forum, Brand Finance nation brands
4 [Investor protection ramoms - IMD. World Economis Outlook. World Ecanomis Forum, Brand Finance nation brands
Wl |MARKET (NVESTMENT) 5 |Use of Technology 77/ 05— + IMD. World Economis Outlook, World Economis Forum, Brand Finance nation brands
6 [Research & Development EEz ~ IMD. World Economis Outlook, World Economis Forum, Brand Finance nation brands
7 |Doing Business EURROLPTE + IMD. World Economis Outlook, World Economis Forum, Brand Finance nation brands
8 [Market Development HIBREYE ~ IMD. World Economis Outlook, World Economis Forum, Brand Finance nation brands
X [PEOPLEGSKILL UNVESTMENT) | 9 [Training & Education bL—zvrenn ~ IMD. World Economis Outlook, World Economis Forum, Brand Finance nation brands
10 [Talent Retention ~ IMD. World Economis Outlook, World Economis Forum, Brand Finance nation brands
11 |Use of Talent A - IMD, World Economis Outlook, World Economis Forum, FDIX ¢ # Brand Finance nation brands
TERTTHEOBARTE. AAEOAIS0ENRORENE O FRETF o AR AFIR. FAY. T5UA AL
X |vALUE sYsTEM 12 |Political freedom watEm e T ARHOS Wik Gk eI - 77 7 |FutureBrand Country Index
A BTIYA UAE AV F, R 54, BAF-ZE5UT)
TERTAEOBARGE. ARED REWE CRE. 7T R, 750K TREL T, AFS A ARIR. FAY. 757 A Y
13 |Environmental Friendliness = e T ARHOS Wit Gk T T T - 77 7 |FutureBrand Country Index
7. A3, 77U UAE, A2 K, BB, 84, BEF—ZFTYT)
TERITABOBARGE. AREDET GETiE CRE. 7T 4. F5UN. FRELF o, AR A AFIR FAY. F5YA Al
14 [Tolerance EURRDLPTE R TH A Wit Gk T T - 77 7 |FutureBrand Country Index
7. bra, mT7UN, UAE, A~ + . BFF-2FF7U7)
TERITAHOBARGE. AREOAN2S0ENROBERE CRE. 7T 5. 759L. TAEYFo. %0, AR, FAY. 755 A, B3
XI |BUSINESS POTENTIAL 15 |Good for business EURRDLPTE R T A W CREL T T 7 77 7 |FutureBrand Country Index
7R3, 77U UAE, A¥ K, BB, 84, BEF—ZFTYT)
TERITAHOBARGE. AREOAN2SNENROBERE CRE. 77 7. 759L. TAEYFo. %50, AR, FAV. 7554, 05
16 |Advanced technology sk R TH AR ! i CREL e 7 7 7 |FutureBrand Country Index
7. bral mT77UH UAE, 41X F, & 24, BEF—2R+FU7)
TERUAEOBARE > RERoREHE PFE. TIIN. FAEL T ARvA AFUR FAY. 73R b
17 |Good infrastructure 127 RREE R T, A i CREL T TR T2 S 772 B e tureBrand Country Index
7. bral BT 7UH UAE, 4~ F, "H_l 24, BEF—-2R+FU7)
The public's image of products and services from each country and e N . "
FEOMG LY —ERDO— M)A A =P 0, BEETHE (207 ED18MLLED20224N (24~ 5 1 VBE % R,
Xl [Exports 18 |the extent to which consumers proactively seck or avoid products N . ? ) . [Anholt Ipsos Nation Brands Index
SNEBROBA~OREL/ R 20185 D E RO 7 12 ARDREER. [, HECHHETITA s L, 74U AFIR FTTIA, A K. FIINTE, AE REEEE
from each country-of-origin.
[GOVERNANCE (GOODS &
13 SERVICES) 19 |Trade Rules B HIRE - IMD, World Economis Qutlook, World Economis Forum, FDI& ¥ &2 =RALA Brand Finance nation brands
20 |Government Policy By & — - IMD, World Economis Qutlook, World Economis Forum, FDI& W #2t7 —4 % E851H Brand Finance nation brands
14 [MARKET (GOODS & SERVICES) 21 |Size AR -+ IMD. World Economis Outlook, World Economis Forum, FDI& Y #2t5 — 4 % E851H Brand Finance nation brands
22 |Competition BT -~ IMD. World Economis Outlook, World Ecanomis Forum, FDIE Ut — & & 5131 Brand Finance nation brands
23 |Development FEREEAL -+ IMD. World Economis Outlook, World Ecanomis Forum, FDI ) #t — 4 & 513155 Brand Finance nation brands
15 [Prosperity & Equality 2 |Open trading oMK Trading across borders (open trading performance compared to best prastice; .. IFC distance to frontier) The Good Country Index
25 |UN volunteers abroad BAITTRE E NAEIR S > 7 4 7O Number of aid workers and volunteers sent overseas (according to UNV) relative to the size of the economy The Good Country Index
26 [Remittance Cost Bz e s [Average transaction cost (%) of sending remittances from a specific country (Negative indicator according to World Bank) The Good Country Index
27 |FDl outflows A FDI outflow (according to UNCTAD) relative to the size of the economy The Good Country Index
28 |Development assistance st RiES) (OECD) Development cooperation contributions (aid according to OECD) relative to the size of the economy. The Good Country Index
the competitive strengths of the domestic economy and its
16 |Economic performance 20 > N Y DEFNETIOBHEAT 4 =TV R - SHREIHE - BMENRIC, ARFHT—5, RU, SHFEI0ALEOEEL, IMDARIET 5BABHEEEHADELHER \World Competitiveness Ranking
17 [Government effciency 30 [the effect of government policies on competitiveness 55T B EEOREORE -2 ER63HE - HHENRC, ARBEHT K BT, 2ER600AMEOBER, IMDKERT 28 REHLBHEDULER \World Competitiveness Ranking
how innovative, profitable and responsible businesses are in each - N ) )
18 [Business efficiency 31 . WO TRSEOBNRESSESFAOEAL | 2ER6IHE - WHENRIEC, ASERF—5, U, 2ER6000ALLOBEL, MDA \World Competitiveness Ranking
country
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Index # Metric e Data source HREEE
I [science&Technology 1 |international students CEL=S Number of foreign students studying in the country (according to UNESCO) relative to the size of the economy. The Good Country Index
2 |lournal exports ERTTY. BN, R (TCIL3) ol Exports of periodicals, scientific journals and newspapers (according to ITC) relative to the size of the economy. The Good Country Index
3 |International publications EREEE (SCimagols & 3) (CIBEE NARLOM Number of articles published in international journals (according to SClmago) relative to the size of the economy. The Good Country Index
[Accumulated Nobel prizes (up to 2016) assigned to countries based on laureates' country of birth as well as country (countries) of institutional affiliation at
4 |Nobel prizes The Good Country Index
the time of the award, relative to the size of the economy.
5 |Patents Number of International Patent Cooperation Treaty applications (according to WIPO) relative to the size of the economy. The Good Country Index
Il |Digital 6 |Facebook followers for heads of state (outside of country) ERTE DFacebook 7 + 07— (@S Facebook THE SOFT POWER 30 RANKING
Facebook engagement score for heads of state or_government [ 8 R 0073 03 Facebookd = > 7 — 9 A & F AT N
7 Facebook [ THE SOFT POWER 30 RANKING
(outside of country) )
Facebook followers for ministry of foreign affairs N N
8 [#435% O Facebook 7 + 0 7 — (E4) Facebook [ THE SOFT POWER 30 RANKING
(outside of country)
Facebook engagement score for ministry of foreign .
9 [\ OFacebook® T =Y x> b 227 (BH) Facebook [ THE SOFT POWER 30 RANKING
affairs (outside of country)
10 |Number of internet users per 100 inhabitants 100ABT-Y D4 > & —F v FRIAESR World Bank [ THE SOFT POWER 30 RANKING
11 [Secure internet servers per 1 million people 1007 ABH 7 O World Bank [ THE SOFT POWER 30 RANKING
12 |Mobile phones per 100 people 100A 7= ) 3 International Telecommunication Union [ THE SOFT POWER 30 RANKING
13 [Internet bandwidth thousands Mpbs A ¥ =Gy FHEE International Telecommunication Union [ THE SOFT POWER 30 RANKING
14 |Government Online Services Index B A 74 v —ERATRRE United Nations E-Government Survey [ THE SOFT POWER 30 RANKING
15 |E-participation Index Web Index [ THE SOFT POWER 30 RANKING
16 |Fixed broadband subscriptions per 100 people 100A 57 Y OEE 70— F/iv FREHK World Bank [ THE SOFT POWER 30 RANKING
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£ Index # _ Metric #E Data source HEHES
BT I |Planet & Climate 1 |Ecological footprint TIAAVHIL Ty hHA Y R National Footprint Accounts, Ecological footprint (according to Global Footprint Network) relative to the size of the economy (negative indicator). The Good Country Index

2 |Environmental agreements compliance (2015)

FEBEOYT (2015)

Percentage compliance to multilateral environmental agreements on hazardous waste, and other chemicals that meet their commitments and obligations in

transmitting information as required by each relevant agreement.

The Good Country Index

Hazardous pesticides exports

%

LES

Hazardous pesticides exports (according to UNEP Environmental Data Explorer) relative to the size of the economy (negative indicator)

The Good Country Index

Renewable energy share (2015)

BETET AL F—DIE (2015%5)

Renewable energy share in the total final energy consumption.

The Good Country Index

0zone

+  BRROEST

Consumption of ozone-depleting substances - all (according to UNEP Environmental Data Explorer) relative to the size of the economy (negative indicator)

The Good Country Index
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#8 Index 4 Metric AE Data source NRBEE
HEEACE I [Health & Wellbeing 1 |Food aid BIBIEN Food aid funding (according to WFP) relative to the size of the economy. The Good Country Index
2 [Pharmaceutical exports Exports of pharmaceuticals (according to ITC) relative to the size of the economy. The Good Country Index
3 |Voluntary excess donations to the WHO Voluntary excess contributions to World Health Organisation relative to the size of the economy. [The Good Country Index
4 [Humanitarian aid donations Humanitarian aid contributions (according to UNOCHA) relative to the size of the economy. The Good Country Index
5 [Intemational Health Regulations Compliance A RAUARIOBT intemational Health Regulations Compliance (according to WHO) The Good Country Index
CECODERE NBE CORMR. BN 7 55— FF
Il |Education 6 |Average of OECD PISA science, maths and reading scores DM T R loeco THE SOFT POWER 30 RANKING
)75 1B RITE
7 |Gross tertiary educational enrolment rate EEREBMAOHEE World Bank THE SOFT POWER 30 RANKING
8 |Number of top global universities R by TR Times Higher Education (top 200) THE SOFT POWER 30 RANKING
9 |Number of academic science journal articles published RSy —F LB 2BTBHY World Bank THE SOFT POWER 30 RANKING
10 |Number of international students in the country FRERORFEH [UNESCO Institute for Statistics. THE SOFT POWER 30 RANKING
11 |Spending on education as percentage of GDP #AEXH (GDPLL) World Bank [ THE SOFT POWER 30 RANKING
Il [International Peace & Security 12 |Peacekeeping troops TS BORER Number of peacekeeping troops sent overseas for UN missions, relative to the size of the economy, The Good Country Index
13 [Dues in arrears to UN peace keeping budgets as % of contribution DFRMSTEIHNT 3 HBLONE Dues in arrears to financial contribution to UN peacekeeping missions as percentage of contribution (negative indicator) The Good Country Index
Attributed number of casuallies of international organised violence (number of casuallies per conflict divided by the number of countries involved accordi
14 {International violent conflict Iy € ¢ " 4 E [The Good Country Index
to UCDP/PRIO) relative to the size of the economy (negative indicator).
15 [Ams exports HEORL Exports of weapons and ammunition (according to ITC) relative to the size of the economy (negative indicator). The Good Country Index
16 [Internet security A s—dy beFalTq Global Cybersecurity Index score (according to ITU). The Good Country Index
IV |[World Order 17 |Charity giving Ex Percentage of population that gives to charity (according to Charities Aid Foundation) as proxy for cosmopolitan attitude. The Good Country Index
18 |Refugees hosted RS ALY Number of refugees hosted (according to UNHCR) relative to the size of the economy. [The Good Country Index
19 [Refugees generated RREs Number of refugees overseas (according to UNHCR) relative to the size of the population (negative indicator) The Good Country Index
20 [Birth rate e Population birth rate (according to World Bank as negative indicator) The Good Country Index
21 |UN Treaties signed st 2 R INumber of UN treaties signed (up to 2014) as proxy for diplomatic action and peaceful conflict resolution. The Good Country Index
TERITAEOBARGE. BREOAH2S0ENRORERE CREL 77 4. 759k, TREVF V. A%Ta. AXVA. FA9. 750 A, 0T
V' |QUALITY OF LIFE 22 |Health & Education FUTNEDBATE. 5 B0 K0l o FutureBrand Country Index
T, b, BT7YA UAE, AV E, hE KA BEAF-ZFFUT)
TERITAEO ARG E. AREDAH2ENENKORERE CFE. 7T &, 7590, TACCTo. A% A, AFVA. F49. 7502 0%
23 |Standard of Living s FutureBrand Country Index
bAa, BT7Y A, UAE 4> F, $E, £4, BAF-Xb7Y7)
TERITAEOBARIE. AREOAT250 L RORENE DR TSI, FAESF Y. AFA ARUA. FAY. 75YA. B
24 Safety & Security GasbdayTa ERTSEOBARITHE, ARAOATHLENENROUERE KB i 7 7 |Futurerand Country Index
7. bA3 ET7YN VAE A¥F, BE 54, BEF-ZETUT)
TERITAROBARGE. BHEOAN250ENROBATN TR, TIIM. FAESF v AFTA ARUA. FAY. 75V A, B
25 |Would Like to Live In HRE~OBEOELE ERLTAEOBARIE, ARFOS ERHROHERE kD 77 7 7 7 |Futurerand Country Index
7. b3 BT7UA UAE A F, RE, 54, BEF-XbFY7)
How effective infrastruct delivering the basic, technological, | €53 A HIAR. R, FEH. ARMERO=—X
VI |nfrastructure 26 |Mow effective infrastructure s in delivering the basic, technological, | €2 2 DIARS, Fefifn, 2, AR F | o pRean - AR, AREHT 4. BT, SHR6000ALLOEES. IMDAERT 3 BREREAHEDELER [World Competitiveness Ranking
scientific and human resources needs of business ERTBETAY 7525 9F v —OHR
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Index #  Metric R Data source HRAES
oo L [The population's reputation for competence, Th (SoE7>R) . MAEERLHTT S R0, BE [207 BOISMAL 020,226 N7 > 5 1 > Bk & e, ohol osos Nation Brands Idex
openness and friendliness and other qualities such as B & Lo T 2 DO 20185 DEEDA Y T4 AOOBIEER, B ZE)HHETITA by oL, PAUA A¥UR, BT7UA AV F, FIIATE, NE REEER

Il |Engagement 2 |Total overseas development aid (ODA) B BSEE RN (ODA) OECD [THE SOFT POWER 30 RANKING
3 |Overseas development aid / GNI (Net ODA received) (ODADGNIE: [ THE SOFT POWER 30 RANKING
4 [Number of embassies abroad BN DA EREH Lowy Institute / Embassypages / Various [ THE SOFT POWER 30 RANKING
5 |Number of embassies in the country ER DA ERH Embassypages [ THE SOFT POWER 30 RANKING
6 [Number of consulates general abroad ENORBEFEH Lowy Institute / Embassypages / Various [ THE SOFT POWER 30 RANKING
7 |Number of permanent missions to multilateral organisations BN Lowy Institute / Various [ THE SOFT POWER 30 RANKING
8  |Membership of international organisations S8 Various [ THE SOFT POWER 30 RANKING
9 |Environmental treaty signatures. EEEESSIoE £ United Nations Treaty Collection [ THE SOFT POWER 30 RANKING
10 [Asylum seekers per 1,000 people 1,000A 7Y DERFHRE World Bank / Asylum Seeker Resource Centre [ THE SOFT POWER 30 RANKING
11 |Number of diplomatic cultural missions S fE R Various [ THE SOFT POWER 30 RANKING
12 [Number of countries a citizen can visit visa-free Henley & Partners Visa Restrictions Index 2016 [ THE SOFT POWER 30 RANKING
13 [Size of Weekly Audience of State Broadcaster HuEEORBER GER) Various [ THE SOFT POWER 30 RANKING
14 [Environmental Performance Index (EPI) EEAVESESPS i 1 Yale Center for Environmental Law & Policy (YCELP) [ THE SOFT POWER 30 RANKING

Il |Polling 15 |Favourability towards foreign countries S REA~DFRE - 57255 EF1L000&~DT ¥ 7 — b RE [ THE SOFT POWER 30 RANKING
16 [Perceptions of cuisine of foreign countries [ RE ORI 2R - HRBAEDEFHL00E~DT ¥ 7 — b EE [ THE SOFT POWER 30 RANKING
17 |Perceptions of how welcoming foreign countries are to tourists HREN S OBAE~OBBEIH T 2R AF1L000&~DT ¥ 7 — b RE [ THE SOFT POWER 30 RANKING
18 |Perceptions of technology products of foreign countries 0 R E DR AF1L000Z~DT ¥ 47— b [ THE SOFT POWER 30 RANKING
19 [Perceptions of luxury goods produced by foreign countries HREORET 5 Sk BF1L000E~DT ¥ 7 — bR [ THE SOFT POWER 30 RANKING
20 |Trustin foreign countries’ approach to global affairs AF11,0008~DT 7 — FRE [ THE SOFT POWER 30 RANKING
21 |Desire to visit foreign countries to live, work, or study S REA~OBEPH K - HRBAEDEFHL00E~DT ¥ 7 — b RE [THE SOFT POWER 30 RANKING
22 |Perceptions of foreign countries’ contributions to global culture NKEO R~ OEIREICH T 2 BH C HRBAEDEFHIL00E~DT ¥ — b F [THE SOFT POWER 30 RANKING
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