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High performance. Delivered
Kingdom of Republic of Socialist Republic of Republic of Malaysia Republic of the
Thailand Indonesia Viet Nam Singapore 4 Philippines
51 3,100 km 190 5,000 km 32 9,241  km 719 km 33 km 29 9,404  km
6,598 23,764 8,585 377 2,833 10,098
2,050 6,710 2,670 123 715 1,850
88.1 ASEAN
9.3 83
61 20
94 5 |61 3.2 10 10
1.8 6.0 5
0.6 0.1 0.0 2
0.1 )
67
25
86 74 13 .
300 53 9
GDP
391 us 941 us 200 us 297 us 303 us 312 us
GDP
5,662US 3,636US 2,164US 53,053US 9,546US 2,991US
GDP
3.2% 4.9% 6.1% 1.7% 4.3% 6.4%
0.3% 3.7% 2.0% -0.3% 2.1% 2.0%
. GDP GDP GDP
—
3,800 8,810 4,730 465 2,062 4,713
56.0% 34.0% 50.0% 82.0% 68.0% 46.0%
PC
29.5% 18.7% 16.0% 85.7% 67.6% 24.3%
52.2% 38.4% 44.0% 87.2% 70.1% 44.0%
56.0% 34.0% 50.0% 82.0% 68.0% 46.0%
6,229 2,785 7,600 1,468 2,743 3,460
100
9.2 1.1 8.1 26.5 9.0 3.4
122% 126% 152% 145% 142% 117%
8,278 32,630 14,299 822 4,343 4,100
122.0% 126.0% 152.0% 145.0% 142.0% 117.0%
64.0% 43.0% 55.0% 88.0% 71.0% 55.0%
11.0% 4.0% 12.0% 42.0% 14.0% 24.0%
PC
27.0% 15.0% 46.0% 71.0% 35.0% 43.0%
TV
98.1% 74.2% 87.8% 98.0% 98.0% 74.0%
1.0% 1.0% N/A 4.0% 1.0% 5.0%
3,800 7,900 3,500 360 1,800 4,800
56.0% 30.0% 37.0% 64.0% 59.0% 47.0%
2 52 2 51 2 18 2 3 3 3 42
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£ IP
1 2013 8
2 2015 7
3 2015 8 Hello Kitty
4 2015 10
5 2015 10 GATEWAY CATEWAY
6 2015 11 | H.LS RIS
N 201512 ............................................................................................................
8 2016 1
9 2016 10 LINE FRIENDS LINE FRIENDS
10 2017 2
11 2016 12 Walls  LINE Friends LINE FRIENDS
12 20321
13 201 I P
14 201
15 201
16 2014 PR SHARP
17 2014 IKT48 K148
18 2013 * Aishiteru Aishiteru
PR
19 2014 KT8 with IKT48
20 2014 SHARP
21 2016 11
22 2014 11
23 2015 4 EZ-Link EZ-Link
24 2017 1
25 2012 BHP Ic BHP
26 2016 12 3500 o
o7 »o15 CMASEAN PR
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42 9,000
10
20
40%
1P
1 49.7% 2
21.5% 3 / 18.7%
29 30
* *
98 99 TV
1,200
TV
TV TV 74.0 TV
TV TOP 3
1P
TV
2011 Kokoro No Tomo 900
12,397 0.1
GMM RS 1/3 95.8
CD CD
1,000
PC
10 20 71 .
21 8
1P 2013
8 4,400 4 2,100 JPOPZilla J-Clip TV J-POP
2 8,800 ICulture Magazine Animonstar JapanesemusiclD Web
4,000
0.3 0.1
Dr. 80 1990 TV
12 1 10,000 100
73.1% 6
11 45.7%
1P 2 9 8
100%
8,806 6,500
1/3
- DL 2013 2014
85
15 29 2000
44.6 4280 56
12 1 13.3
P 2016£EIFEXEPokémon GOJh'AEY b
2015 7

20 18

TouchTen Games
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2016
. 8.278 15
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2016
TV
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2016
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o
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* We are social Digital Report 2016
e ITU Core Household Indicators 2016 3 *TV



-
accenture

High performance. Delivered

2.
2016
. 3,800
. 56
1 ¢ 2 52
SNS > 2016
1 2 3 4 5
Facebook LINE Facebook Google+ Instagram
32 29 Messenger 5o 19
28
6 7 7 9 10
Twitter Pintrest WhatsApp Skype Linkedin
14 11 11 10 10
*1 1
- SNS 50
- SNS Facebook LINE
Google Instagram

* We are social Digital Report
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2.
. Kingdom of Thailand
« 51 3,100
e 6,598 2015
u 1,490 2015
e 2,050 2015
. 94 5
- 6,598 2,050
- 90
GDP
10 US FLJ IJ L .70
1 b PP 6,148 5,662 2.7%
GDP 2.7% 3.2% ;

2017 1
UN Demographic Yearbook 2015 2015 The World Bank World Bank Open Date 2013
NTT 27 2016 3
GDP GDP IMF World Economic Outlook Database 2016
* GDP 3
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. 1 1 3
1 5
-1 1 3 1
) 5
. 3 2
R 2" 3
20
2011 272,014 97,783 120,920 90,112
2012 445,913 167,869 157,844 117,563
2013 452,483 176,512 124,713 101,423
2014 441,452 187,169 176,133 130,704

24
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(L) C ) (L) C )
2010 249,577 84,462 119,670 89,096
2011 272,014 97,783 120,920 90,112
2012 445,913 167,869 157,844 117,563
2013 452,483 176,512 124,713 101,423
2014 441,452 187,169 176,133 130,704
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451 2015

1,707

54%

2016

1 2017
- 9,542
2016
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31 2014
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