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. Kingdom of Thailand
« 51 3,100
* 6,598 2015
u 1,490 2015
u 27.5% 2015
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« JNTO

2015
. 73.8
. 20 6.3  ¥98,102
- 20 27.6% ¥138,877
« 30 32.9 ¥159,760
- 40 18.1 ¥177,018
« 50 12.2  ¥149,465
. 60 2.2% ¥207,714
. 70 0.6% N/A
.« 5.1
1 63.7%
2 9.5
3 26.9
1 81.2%
2 58.8%
3 54.0%
1 32.2%
2 25.3%
3 22.5%
1 78.0%
2 60.2%
3 48.5%
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. Republic of Indonesia
« 190 5,000
e« 2 3,764 2015
u 3,054 2015
u 7.6% 2015
e 6,710 2015
. 88.1 9.3 , 1.8%
. 300
2013 2016 (2013-2016)
GDP 915 941 2.9%
us
b PP 3,675 3,636 1.1%
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6.4% 3.7% -
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GDP GDP World Economic Outlook Database IMF
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« JNTO

2015
. 16.4
. 20 7.3 ¥191,650
« 20 33.9 ¥150,269
« 30 23.1 ¥193,077
« 40 17.9 ¥228,237
« 50 11.1  ¥161,241
-« 60 4.4  ¥193,078
. 70 2.3  ¥132,445
.75
1 56.9%
2 11.9
3 31.2
1 72.4%
2 56.6%
3 53.9%
1 29.2
2 26.4
3 25.3
1 74.9%
2 51.3%
3 50.9%

2016 2015
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. Socialist Republic of Viet Nam
e 32 9,241
8,585 2015
u 371 2015
u 23.9% 2015
e 2,670 2015
. 86 53
2013 2016 (2013-2016)
GDP 170 200 18.0%
b PP 1,901 2,164 14.0%
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6.6% 2.0% -
Demographic Yearbook 2015 Web
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« JNTO

2015
.« 6.2
. 20 0 N/A
« 20 25.6 ¥195,851
« 30 23.1 ¥241,446
« 40 19.2  ¥242,905
-« 50 13.5 ¥203,196
-« 60 3.1  ¥136,240
. 70 15.5  ¥189,495
. 10.4
1 24.9%
2 7.0
3 68.1
1 84.2
2 74.4
3 65.3
1 24.2%
2 23.7%
3 19.5%
1 73.0%
2 52.7%
3 46.4%

2016 2015
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Republic of Singapore
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« JNTO

2015
. 27.3
. 20 2.7% ¥158,882
« 20 33.9% ¥156,419
- 30 26.6% ¥180,697
« 40  14.4% ¥421,229
« 50 16.1% ¥233,967
« 60 5.2% ¥194,563
. 70 1.2% ¥930,789
. 6.3
1 80.7%
2 8.3%
3 11.0%
1 82.5%
2 65.4%
3 61.6%
1 32.8%
2 29.6%
3 25.6%
1 81.8
2 70.8
3 66.1
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 We are social Digital Report 2016

2.
2016
. 360
. 64
1 .2 3
SNS * 2016
1 2 3 4 5
WhatsApp  Facebook I'\:/Iacebook Instagram  Google+
46 43 essenger 18 14
26
5 5 8 8 10
LINE Linkedin Skype Twitter WeChat
14 14 13 13 12

*1

39



-
accenture

High performance. Delivered

10 20
N/A
N/A
Facebook Twitter

2010
92 6,000
Foods Holdings

N/A
N/A

Development Board

, , N/A

JETRO

2.6 2.1
6.7 Japan

HDB Housing and

40



41



-
accenture

High performance. Delivered

. Malaysia
e 33
e 2,833 2015
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« JNTO

2015
« 26.7
« 20 2.5% ¥109,524
- 20 25.5% ¥137,395
« 30 30.7% ¥159,189
* 40 21.3% ¥184,201
« 50 12.7% ¥213,354
60 5.7% ¥205,215
« 70 1.8% ¥171,726
« 6.6
1 67.3%
2 8.5%
3 24.2%
1 82.5%
2 65.4%
3 61.6%
1 26.5%
2 25.4%
3 20.4%
1 71.9%
2 61.4%
3 59.6%

2016 2015
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Republic of the Philippines

« 29 9,404
« 10,098 2015
u 2,293 2016
u 28.7% 2015
« 1,850 2015
. 93 5
2013 2016 (2013-2016)
GDP 272 312 15.0%
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GDP GDP World Economic Outlook Database IMF
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« JNTO

2015
« 21.3
« 20 4.1% ¥113,916
- 20 24.8% ¥101,184
« 30 27.4% ¥157,696
* 40 23.8% ¥176,650
« 50 13.3% ¥118,575
60 5.3% ¥198,671
« 70 1.2% ¥63,234
« 14.5
1 81.2%
2 6.8
3 12.0
1 83.5
2 61.1
3 50.0
1 27.3
2 26.7
3 22.5
3 22.5
1 75.2
2 65.5

58.0

2016 2015
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« 42 9,000 2012 * 10
e 1,775 2012 * 391

. 120 2012
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2
T
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3,000 2
10 2014
1 | Ai Fai.. Thank You Love You 1,007
2 | Transformers: Age of Extinction| 961
3 | King Naresuan 5 614
4 | The Amazing Spider-Man 2 558
5 | Captain America 508
6 | Maleficent 410
7 | X-Men: Days of Future Past 349
8 | The Hobbit 343
9 | Guardians of the Galaxy 341
10 | Khid thueng withaya 306
us
« JETRO 2013 3

Box Office Mojo 2014

61



-
accenture

High performance. Delivered

68,105 2012 = 10

3
National Broadcasting Service of Thailand 9ch MCOT Public
Co., Ltd 5ch Royal Thai Army Radio and Television

1
TPBS Thai Public Broadcasting Service
2
3ch Bangkok Entertainment Co., Ltd 7ch Bangkok
Broadcasting & T.V. Co., Ltd 2013

7ch Bangkok Broadcasting & T.V. Co., Ltd
5,313

9ch MCOT Public Co., Ltd
4,705

3ch Bangkok Entertainment Co., Ltd
4,639

TPBS Thai Public Broadcasting Service
2,000

5ch Royal Thai Army Radio and Television
1,163
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98 99
. TV 2012 681 500
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2013 3
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« 12,397 2011 * 10

* 9,006 2013 = 26

* GMM Grammy Public Co., Ltd
3,276

e RS Public Co., Ltd.
1,607

« Small Room Co., Ltd.
71

« BEC-TERO MUSIC Co., Ltd.

e SM True Co., Ltd.
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2
. iPod
. 10 20
« 2009
1.8 2012
e 2013
181 61 45 15
29 10 11 490
e 2013
8 4,400
4 2,100 2 8,800
4,000
2013
LUNA SEA IMPACT Arena,Muang Thong Thani | 10,000
One OK Rock Band | Central World Live 3,000
SCANDAL Bangkok Convention Center 2,700
Berryz Siam Pavalai Royal Gramd Theater | 1,000
MONO Thai National Theatre 1,000
TOE Scala Theatre 900
Mahisorn Hall,SCB Park 800
« JETRO 2014 10

» JETRO

2013 3
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81
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65
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. 80
2013
C-KIDS Siam Inter Multimedia PCL.
D-commics Siam Inter Multimedia PCL.
COMMICS ZONE Siam Inter Multimedia PCL.
BOOM Nation Edutainment Co., Ltd
COMMIC CLUB Bongkoch Publishing Co., Ltd
. in
g 2015 10 ASEAN
in
1)
3 36,761
+ JETRO 2013 3
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TV
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/] 1 10,000
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