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Gundam Cafe
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Shinjuku Kabukicho
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Robot Restaurant
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Kawaii Monster Cafe
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Art
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Art Production

* Murakami Followers Pop Culture Products
- 7 7% kY — Factory MER: 74F27 RyTAILFv—
NEO POP
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YBEE Kaiyodo

BETHE

Aoshima Chiro

I #f_EF& Takashi Murakami

Artist Run Space Tradition

L% : Museum Quarter, HEDIJL—Y . Bk

Hi Brand Fashion
HA hA*FF Kaikai Kiki Gallery FNS98— I\ TZ Y RTFHAUIZ

Shop JEHE Korin

JLA"94k> Louis Vuitton

B4 2> A0 Hidari Zingaro # 4 Jakuchu



Traditional Practice / Performance

Local Communication Heart & Skill
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Eco Cultural Tourism Traditional Craft
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Contemporary Design x Traditional Craft x Digital

- Digital Archives
J, - Web 22 F
- Digital Museum

21 21 designsight
AXIS gallery



Pop up Japanese Restaurant Sharjah Biennial @fc®® Z7OR—FIL

Sushi
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Concept

Haneda : Impact, Face , Navigation
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- Embodied space, Fusion
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Takeshita: Digital Archive

- Activate Resource

- Network

Tokorozawa: Ecological Model for Knowledge Production

- Space, Environment, Experience, Education
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Grace Farms

TLIPZ - 7xIVFOFR
Teresita Fernandez

A=Y« Tq Vv TR
Susan Philipsz
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Olafur Eliasson

RZRMIR s ZILI\ER
Beatriz Milhazes
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Thomas Demand

http://gracefarms.org




