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Review the last conference
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What is ‘COOL JAPAN’?
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What is ‘COOL JAPAN’ for?
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Create Japanese boom worldwide
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Example: Japan, a country that provides
solutions to the challenges that the world faces
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Example: redefining the aesthetics of today's Japan



Q3

J—n Nl Lo T
A TS A TLLIID

What can be done by ‘COOL JAPAN’?
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Concept ideas extracted from the
last conference for the COOL JAPAN project
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Create a comprehensive tourism
information website for foreigners
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