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Three Perspectives on Dark Pattern
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Mathur, et al. 2021. What Makes a Dark Pattern... Dark? Design Attributes, Normative Considerations,

A\ (o} ~ —— — and Measurement Methods. In Proceedings of the 2021 CHI Conference on Human Factors in Computing
— / \ — O) > Systems (CHI '21). Association for Computing Machinery, New York, NY, USA, Article 360, 1-18.
/ ﬁ https://doi.org/10.1145/3411764.3445610
Table 1: A classification of various “dark pattern” definitions in academic literature, law, and policy. Documents are ordered
by date.
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Jonathan Mayer, Marshini Chetty, and Arvind Narayanan. 2019.
Dark Patterns at Scale: Findings from a Crawl of 11K Shopping
Websites. Proc. ACM Hum.-Comput. Interact. 3, CSCW, Article 81

(November 2019), https://doi.org/10.1145/3359183.
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Table 1. Categories and types of dark patterns along with their description, prevalence, and definitions.
Legend: @= Always, ©= Sometimes, O= Never
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ping carts without their consent Effect
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to users right before theyrhake a purchase Cost
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Hidden Subscription Charging users-a recurring fee under the | 14 13 O O © @ O None
one-time fee or a free trial
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steer users away from making a certain Effect
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the website (e.g., purchases, views, visits) Effect
Testimonials Testimonials on a product page whose ori- | 12 12 O O © O O| Bandwagon
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of a product are available, increasing its de- Bias
sirability
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demand and likely to sell out soon, increas- Bias
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Obstruction  Hard to Cancel Making it easy for the user to sign up fora | 31 31 O O O © @| None
service but hard to cancel it
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Action their information to complete their tasks
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