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FEHOHEF L AR (CRBP: Children's Rights and Business Principles),2012
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AENMEIZ 3 21855 Al (Guiding Principles on Business and Human Rights)., 2011

o REDHEF 2T 2439 (Convention on the Rights of the Child), 1989

o EEEEEE L3 AT (ICC: International Chamber of Commerce):
REBIU<—rFi vy - a3a=r—vavOEE HAICCHE 2011 WETRR

(Consolidated Code of Advertising and Marketing Communications Practice 2011 revision)

o it YR {EHE (WHO: World Health Organization): A Framework for Implementing the Set of

Recommendations on the Marketing of Foods and Non-alcoholic Beverages to Children 2012

Set of Recommendations on the Marketing of Foods and Non-Alcoholic Beverages to Children 2010 -

e ISO26000(H [#EH LB oM KW EEIE T35 £),2010

® EEHBEREIRSA 20158 ET IR

(United Nations Guidelines on Consumer Protection 2015 revision)
o FrHEEEF 2=y MCARU: Children’s Advertising Review Unit):
FEbETREEHERN T 07 70 (Self-Regulatory Program for Children’s Advertising) . 2014

e IS0 10002:2004 Quality Management — Customer satisfaction — Guidelines for complaints handling
in organizations /JIS Q 10002:2005 [E<F YAV b—HEME — o BT 2 BB IGO -0 0fEst

o 7AVALIEEE S (APA: American Psychological Association):
Report of the APA Task Force on Advertising and Children . 2004
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