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2-4 209584 118 25 9 33 67 56.7%

175834 100 44 11 36 91 91.0%

1 236667 150 74 16 24 114 76.0%

2 124167 182 56 23 25 104 57.1%

3 84000 160 59 19 18 96 60.0%

4 65000 116 51 17 9 77 66.3%

2010 9

12

13

29



14

15

30


