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ONLINE CONSUMER EDUCATION

Teacher's Corner

Consumer Education

©
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R
Sustainable Consumption

Exercise your rights. Be informed . Act responsibly!
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Consumer rights
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Product safety
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o
Sustainable Consumption
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Consumer Education FooO—RLI=/INERDIBETSY ()

Primary education lesson plan

This series of activities are primarily designed for KS2, but could be adapted for KS1. The content
focuses on consumers in the market place and food labelling and advertising.

Content: FOOD (Labels and advertising) BN (GRNILRRILEE)

Concepts: Consumers in the market place, advertising and packaging, consequences of consumer

action. : "

Skills: Seeking information, thinking critically, decision making. [Z$)L]'I‘E%Eiﬁ}i” BHRIBS,
. . R ,Eulz.\;*l-&

Attitudes: Critical awareness, responsibility

This series of activities focuses on consumers in the market place and food labelling and

advertising. Children are asked to explore the types of food on sale, food labels and packaging.

Session is 1 hour but potentially could be extended over further sessions by allowing more time for

children to work on their own adverts with more elaborate art work, music, etc.

Theme and content is more suitable for Year 2 although elements of the lesson could be adapted

to Year 1.

The aims of these activities are:  23sEF 435 ()

To investigate the types of food

1. products available

2. To explore what information might be found on a food label

3. To explore the ways in which food products might be promoted/advertised

4. To explore which foods are healthy and why

Learning Outcomes: =438 R R

As a result of the activities the pupils will be able to:

Identify a range of different types of food products

Describe the types of food which are healthy and those which are less healthy

Understand a range of consumer information found on food labels

Discuss how and why food products are advertised



J—HS—h (A FIR) e

Packaging information record sheat

Type of Food

Examples of information on label.

Tin of beans

What it is, how much it weighs, how long it lasts atter opening before it
becomes unsafe to eat, eic.

The brand or who makes it,. cooking instructions

Mo packaging (paper bag?) and no instructions — so what do the
children think they should do with them?

Instructions for de frosfing and cooking, weight, etc.

Mame of pizza, producer, cooking times for microwave and oven, etc

T.Nishimura (YNU 2010)
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